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Teachers Should Teach Students to Be Informed Consumers to

Diminish the Impact of Hyper-consumerism on Environment

Chen-Li Huang?

Abstract

The research explores the problems of hyper-consumerism and argues that teacher should play an active role to alter this condition.
Through literature review and rational reasoning, the researcher identifies several problems of hyper-consumerism: People are easily
led to confuse their needs and wants, corporations craft their advertising around amorally deceptive and irrational slogans, and the
trend of overconsuming causes many environmental problems. The author argues that teachers can and should do more to help
students having awareness of how they can be easily manipulated to make poor purchasing decisions and over-consume. The paper
provides some strategies for teacher to lead students being informed consumers: helping students to distinguish between needs and
wants; teaching students to analyze the trick of market; and leading students to practice a role of informed consumer by deliberating,
analyzing, evaluating, choosing, and practicing proper environmental solutions.
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