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Selection Criteria of Suppliers for Clothing Retailers: Fuzzy Analytic Hierarchy Process

Huang Jiann-Wen® Chen Bo-Yu® Chou Jui-Jung®

Abstract

With the rag trade's trend towards enter Information Age and Internet Age, the most of the appeal manufacturers and the fashion
retailing are faced with test of the value and the speed upgrade. This is an important issue now. Previously the qualitative interviews
research results has already showed the four main facets as the following: " Quality of Service ; , " Characteristics of supply | ,

Interaction | , " Technical skills ; ,and the other twenty-one important factors. Those factors are regarded as an important index
when the fashion retailing realize and analyze the appeal manufacturers. This research is based on associated documents, and made the
questionnaire survey by Fuzzy Delphi Method(FDM), then through the triangular fuzzy semantics variables and defuzzification after
that, screen out the four main facets and the other twenty assessment factors, then used Fuzzy Analytic Hierarchy Process to obtaining
the relative importance of the assessment factors. The research is a reference has been provided for the apparel retail operators in
selecting suppliers to understand. And then let the appeal manufacturers understanding the retailing's need, simultaneously can provide
the practical reference value.
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